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INTRODUCTION
Youth Oasis is an emergency shelter for at-risk youth between the ages of 10 and 17. The shelter provides homeless

and runaway youth with a bedroom, food, counseling, and health care referrals. Its overarching goal is to find a safe

place for youth to  From January 1, 2015 through August 4, 2015, Youth Oasis provided shelter to a youth in need

1,724 times and provided more than 5,100 meals. The organization is one of two shelters of its kind in the state of

Louisiana (De Castro).
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OVERVIEW OF CLIENT

In 1996, members of local service agencies and universities came together to form an organization that would help

youth in the foster care system who didn’t have the support they needed. The organization, Baton Rouge Alliance for

Transitional Living (BRATL), was formed in 2002 as an emergency shelter that provided at-risk youth, ages 10-17,

with safety, food, medical, educational, and emotional support. Founders named the organization Youth Oasis in 2003

and formally changed its name in 2011. In 2013, the original Transitional Living Program (TLP) was transformed into

a Young Adult Residential Complex (YARC). Youth Oasis now operates both the YARC and the children’s shelter to

provide at-risk youth and young adults with the tools they need to survive and flourish in early adulthood. These two

programs are geared toward breaking the cycle of homelessness in the Baton Rouge community and throughout

Louisiana (De Castro).

HISTORY

Youth Oasis’s mission is “To provide emergency shelter and necessary support services to runaway, abandoned, and

homeless youth ages 10 – 25 within the Baton Rouge Area, enabling them to transition into responsible and successful

citizens.” (De Castro).

MISSION

The organization’s culture is fast-paced and dedicated. Many kids at Youth Oasis come from abusive backgrounds, so

staff must remain alert and cautious to avoid potentially violent situations. Youth Oasis staff is passionate about their

cause and it shines through the long hours they spend at the shelter (R. de Castro, personal communication, Sept. 4,

2015). 

CULTURE

Youth Oasis is a 501(c)(3) nonprofit organization. 501(c)(3) nonprofits are federally tax exempt and rely on limited

government funding and grants as well as community donations (501c3.org, Sept. 24). Youth Oasis receives moderate

corporate and foundation grants, a small federal grant, unsolicited donations and funds from a contract with the state

(Current Communications, 2014). Youth Oasis’s main source of funding comes from internal fundraising efforts

(R. de Castro, personal communication, Sept. 4, 2015).

FINANCES

The local and state economy are significant influencers in the success of Youth Oasis. Because Youth Oasis’s relies

heavily on individual and corporate donations, a downturn in the economy would result in a decrease in donations.

Additionally, because Youth Oasis receives funding from government grants and state funding, changes in the local

and state political landscape could lead to a cut in funding (R. DeCastro, personal communication, Sept. 18). Youth

Oasis is also required to follow federal and national regulations governing children’s shelters. If it failed to comply with

one of these regulations, its funding could be cut. 

ECONOMIC & POLITICAL INFLUENCES

Youth Oasis is highly respected by community members aware of its cause, but its cause is largely unknown due to a

lack of awareness (R. de Castro, personal communication, Sept. 18).

PUBLIC OPINION



ORGANIZATION

Youth Oasis provides a temporary emergency shelter, free of charge, to homeless youth in the

Baton Rouge community. As a youth shelter, Youth Oasis provides a safe environment that

includes shelter, food, clothing, counseling and medical attention to homeless youth. Over the last

three years, Youth Oasis’s performance has improved significantly. In 2013, the shelter provided

1,490 beds for homeless youth. In 2014, Youth Oasis provided 2,330 beds, and this year, Youth

Oasis predicts that it will provide 3,117 beds. Under the current circumstances, the executive

director is satisfied with Youth Oasis’s services but would like to improve once the organization

obtains more funding. The services the shelter provides benefit the youth and community by

creating a safe place for at-risk youth to go and stay out of trouble. The disadvantage of Youth

Oasis is that it provides an unsustainable environment that breeds uncertainty to the youth who

take shelter there (R. de Castro, personal communication, Sept. 25, 2015).

PAGE TWO

PERFORMANCE

Youth Oasis is one of two emergency children shelters in Louisiana. It differentiates itself from

other shelters by accepting youth under any circumstances, 24/7. In addition to providing shelter,

clothing and food to homeless youth, Youth Oasis provides many unique services that other

shelters don’t, such as counseling, tutoring, medical attention and recreational activities. Youth

Oasis’s Executive Director, Rafael de Castro said Youth Oasis’s goal for the future is “to convert

the YARC to a LGBTQ Transitional Housing program.” de Castro said that if the shelter had more

funding and resources, Youth Oasis could focus on this expansion as well as improving current

facilities (R. de Castro, personal communication, Sept. 25, 2015).

NICHE

RESEARCH

The purpose and mission of Youth Oasis is “to provide emergency shelter and necessary support

services to runaway, abandoned and homeless youth ages 10-25 within the Baton Rouge area” (de

Castro). Although the organization does not have an official business plan, its vision is to eradicate

youth homelessness in Baton Rouge. Youth Oasis currently does not have a wealth of

communication resources for potential public relations communication activity. Its current

communication resources include a website, social media channels and established media

relationships. The organization employs one full-time community outreach coordinator, who has a

significant role in the organization’s decision-making process. Within the next three years, these

resources are likely to remain unchanged. (R. de Castro, personal communication, Sept. 2, 2015).

STRUCTURE
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The external environment is indirectly competitive to Youth Oasis. While there aren’t many

organizations that serve the exact same purpose as the shelter, there are numerous nonprofit

organizations in Baton Rouge that also benefit children or seek donations from the community.

Competing specifically on this issue is Trafficking Hope and the Bishop Ott shelter run by St.

Vincent de Paul. The Bishop Ott shelter has a higher capacity than Youth Oasis to take in people in

need (SHELTER / HOUSING). Trafficking Hope has a much larger base of supporters and has

participated in statewide and national events (Who We Are). The competition is likely to grow

within the next three years. 

COMPETITION

There are no groups that exist with a mission to resist or hinder the organization. Youth Oasis faces

no direct opposition. However, Youth Oasis does openly support LGBTQ rights, and this may deter

some religious organizations from supporting it. 

OPPOSITION

The environment in which Youth Oasis is operating is currently developing. Baton Rouge is a

growing community, and youth homelessness is increasing as well. External impediments may come

from state agencies which distribute funding, changes in the political environment, a weakening

economy that leads people to give less and a sharp influx of children needing shelter (R. de Castro,

personal communication, Sept. 2, 2015).

EXTERNAL IMPEDIMENTS

ORGANIZATION
RESEARCH
The internal environment of Youth Oasis is supportive of public relations in spirit, but lacks the resources

to employ experienced personnel. The main obstacle to employing a dedicated public relations staff is a

deficit of funding. Although Youth Oasis’s community outreach coordinator handles a great deal of

communication that would fall under a traditional public relations role, she is heavily involved in other

management responsibilities and cannot dedicate enough time to support strong public relations. Youth

Oasis can overcome this internal impediment by securing more funding and employing experienced public

relations personnel.

INTERNAL IMPEDIMENTS



SITUATION

There are many nonprofits fighting for the community’s support in Baton Rouge. Many people in

the area do not realize that there are homeless youth all over the city. These at-risk-youth will not

thrive in society unless they get the support they need. Youth Oasis struggles with a lack of

support from the community and a misunderstanding of how to use social media to its full

advantage. The homeless shelter has many serious issues arising and growing a social media voice

was not a top priority. After realizing an increased awareness would positively impact the

organization, Youth Oasis started posting on social media about its cause.
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BACKGROUND

Although Youth Oasis has been fighting homelessness in Baton Rouge for nearly 20 years, there is

 not a sustained awareness of the organization in the community. Youth Oasis’s mission is to

provide safety to youth, but its success is dependent on funding and support from the

community. Gaining financial support from the state and local government is crucial for

awareness. Funds that come from internal fundraising efforts allow the community to relate and

understand the organization and be more accepted. The solution will be an ongoing, long-term

effort. A problem hindering Youth Oasis from a great communications program is a lack of

consistency and involvement with the public. Social media will continually grow and change and

Youth Oasis must be prepared to adapt to those changes. 

CONSEQUENCES

Youth Oasis puts an emphasis on preserving the privacy of the youth who take shelter at the

facility. To protect the youth’s privacy, strict rules are followed when posting about the

organization. Because many people are called to action by graphic stories, limits of what Youth

Oasis staff can post about may hinder effective messaging. To overcome this, Youth Oasis posts

broad facts about the organization and homelessness to reach the public. The lack of time the

organization devotes to developing and maintaining community awareness is also a huge factor

that should change. Social media outlets benefit the organization and do not cost anything to

uphold. Youth Oasis’s top management spends its time caring for the youth and making their lives

better. Although communication is not a top priority at this time, Youth Oasis must concentrate on

growing its community presence in order to gain funding.

RESOLUTION

RESEARCH



PUBLICS

Youth Oasis’s main competitors in the area are Trafficking Hope, the Bishop Ott Shelter and other nonprofits in the

Baton Rouge area. Baton Rouge also has a growing number of nonprofits which have the potential to divert funding

away from Youth Oasis. Within the past three years, Trafficking Hope has grown nominally, including participating

in a national campaign (Who We Are). It is likely that with continued support and funding they will continue to grow.

The Bishop Ott Shelter has twice the capacity of Youth Oasis, and housed more than 500 people last year. (SHELTER

/ HOUSING). Opinion leaders on the issue would include local nonprofit foundations like the Baton Rouge Area

Foundation and champions of youth-related causes like the Healing Place Church with its program called Healing

Place Kids (Connect). However, these entities have not spoken for our organization’s position. Vocal activists on the

issue would include the same groups, along with those who support Trafficking Hope. As of now, Trafficking Hope is

not likely to speak for Youth Oasis’s position either. 

PAGE FIVE

LIMITERS

Youth Oasis’s primary enablers are the state of Louisiana and local regulatory agencies that set policies and standards

for the organization. To ensure that Youth Oasis is up to code and has valid licenses, agencies such as the Louisiana

Department of Child and Family Services and the Louisiana Housing Authority oversee the organization. It is

essential that Youth Oasis remains in compliance with these policies and standards so it can continue its operations.

The media also plays a key role as an enabler of Youth Oasis. The organization has relationships with media outlets

such as 225 Magazine, WBRZ, The Advocate, and the Baton Rouge Business Report. Although Youth Oasis has had

the benefit of some media coverage over the last three years, it has not received as much as it would like. These

enablers have not changed greatly in the past three years, and are not likely to change significantly in the next three

years (Current Communications). 

ENABLERS

Youth Oasis’s customers include the at-risk youth in the Baton Rouge area who need to utilize its services.

Governmental agencies and social workers are secondary customers because they take advantage of the resources

Youth Oasis provides to find youth the refuge they need. The customers have not changed within the last three

years, and are not likely to change because the services Youth Oasis provides is very specific (Current

Communications).

CUSTOMERS

The main producers for Youth Oasis are the staff and volunteers. They provide the children with food, tutoring, and

counseling. The shelter also receives services from local churches and money is acquired through state contracts and

local foundations. (R. de Castro, personal communication, Sept. 2, 2015). Additionally, Youth Oasis receives

donations from private donors and businesses such as Wal-Mart and ExxonMobil (de Castro). Over the last three

years, the producers have shifted more towards private support as federal and state support continue to decrease.

Youth Oasis expects the support to continue to shift in a private direction over the next coming years. (R. de Castro,

personal communication, Sept. 2, 2015).

PRODUCERS

RESEARCH



Youth Oasis’ key publics include private donors and corporate sponsors. To narrow it down even

further, for private donors, specifically women ages 25-45 with a household income of over

$55,000 (Point2Homes). For corporate donors, the public is more diverse. It includes successful

businesses and organizations with an interest in and history of charitable giving. Both of these

publics are in the latent stage.

SIX

Unfortunately, Youth Oasis’ key publics are either under-informed or unaware. This is an issue

relevant to any person with a child or who knows a child. Both key publics need to be further

educated on Youth Oasis’ mission and the prevalence of youth homelessness and abuse in Baton

Rouge. Being unaware of both the magnitude of the issue and the existence of Youth Oasis

preclude well-formed opinions concerning these (Current Communications). 

Ideally, Youth Oasis and its key publics could exist in a symbiotic relationship. The organization would

benefit from funding received from donors and sponsors, and these groups would benefit from

maintaining a refuge for youths in need in Baton Rouge. Again, there is a dearth of awareness

surrounding Youth Oasis among its key publics, which is unsatisfactory (Current Communications). 

PUBLICSKEY
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NARROW DOWN TO KEY PUBLICS

ISSUES

ORGANIZATION

A full perception index is not available at this time, as data is still being collected. However, as evidenced

from Youth Oasis’ social media channels, the lack of awareness of the organization in general has led to

no clear perception among its key publics. They have a low number of followers, and their interactions

are few and far between.

PERCEPTION INDEX
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In a survey of the Baton Rouge area, when asked which organizations individuals donated

money, none of the respondents included Youth Oasis. This indicates a severe lack of awareness

(Current Communications). 

OPINION RESEARCH

Youth Oasis’ key publics are not seeking information about the issue of youth homelessness

because of their lack of awareness. They are not an apathetic public; that is to say, with the right

information they are likely to invest in supporting the organization. Credible sources for private

donors include church leaders and local news, such as WBRZ and the Advocate. Opinion leaders

are philanthropically engaged women within the public, and those naturally interested in

consuming information regarding the social welfare of the Baton Rouge area. Corporate

sponsors/donors use the same local news sources as the credible sources, as well as trade

journals. Opinion leaders among this public include organizations or businesses which are

already involved in philanthropy and managerial employees and their superiors (Current

Communications). 

COMMUNICATION

As stated above, the average age of the key public is 25-45 among the private donors. They live

in the Baton Rouge area, have secondary education, and possess disposable income. They are

inclined to give to charity, and care about the state of affairs in their local community. They tend

to be but are not limited to Caucasian women, typically married with children and of a religious

nature. (Broad Magnolias) For corporate donors/sponsors, the age range is a little older, the

average being anywhere from 30-55. Meaning, those who make the decision on where to donate

on behalf of a business. The businesses are located also in Baton Rouge, and must be successful.

There is a mix of genders and ethnicities among these businesses and their employees. Within this

key public, average members have at least some college education. Both key publics would benefit

from factual and emotional persuasion. They are likely to respond to appeals in the future. 

DEMOGRAPHICS AND PSYCHOGRAPHICS

Youth Oasis provides a service which satisfies a real need in the Baton Rouge community. It

helps to stop the cycle of abuse among families, and gives youths in need a place of protection in

times of need. It does not benefit the key publics directly most of the time, but makes the society

in which they live a better place. Youth Oasis is unique in what it offers because there are no

other emergency shelters of its kind for children 10-17 in the area. 

BENEFITS

KEY PUBLICS



PRIMARY

PAGE EIGHT

RESEARCH
Through research, Thrive was able to discover many important aspects of Youth Oasis. There

are certain aspects of Youth Oasis that Thrive is still researching. The main component that is

still being researched is the exact perception and awareness level that the public has about Youth

Oasis. To clearly define the awareness level and perception of the public about the shelter,

Thrive built a survey to send out to the public.

After conducting an interview with executive director Rafael de Castro, we created an online

survey using Qualtrics to assess perceptions, attitudes and behaviors of our key publics.

METHOD

We decided to conduct a survey because surveys allow the collection of a broad range of data

and are efficient when collecting data from a large number of respondents. Another benefit of

surveys is that “they are among the least expensive and quickest types of research,” which is

beneficial in the current situation (Current Communications). Surveys also can be used to cover

description, analysis and prediction aspects of research, parts of which was covered in our

survey (Current Communications). Surveys are also considered accurate and easy to use when

comparing finding, another reason we choose to use a survey (Current Communications).

RATIONALE

The survey consisted of questions about Baton Rouge residents’ attitudes, opinions and

behaviors toward Youth Oasis and other nonprofit organizations in the area.The majority of

the survey was comprised of scaled questions on the public’s current knowledge and perception

of Youth Oasis, its services and other local nonprofits.

SUMMARY OF QUESTIONS

REGARDING SECONDARY RESEARCH



SWOT

Youth Oasis’s has a small niche in the Baton Rouge

community being one of only two shelters of its kind

Its services are free 

Youth Oasis has never turned a child away and it

accepts children from anywhere in the state

Staff works around the clock to help the children

because they are passionate about eradicating youth

homelessness in Baton Rouge

Provides with children shelter, food, tutoring and

medical attention

Good media relations
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STRENGTHS
There is limited bed space in the facility 

There is a lack of awareness in Youth Oasis’s key

publics

There is only one person on the communications

team 

There is no strategic communication or business

plan

No clear brand identity across platforms

Awareness is not a top priority

Youth Oasis children are not allowed to be seen in

public which hinders its social media opportunities

WEAKNESSES

Youth Oasis has the chance to make an impact

homelessness in the Baton Rouge community

Hosting fundraising events present opportunities to

increase awareness and raise money for the

organization

OPPORTUNITIES
Cuts in government funding

Other more established nonprofit organizations seeking

donations from the Baton Rouge community.

Trafficking Hope is an organization that is similar to

Youth Oasis that aims to decrease sex trafficking in

Baton Rouge

THREATS

ANALYSIS
Thrive Public Relations has found that the greatest challenge that Youth Oasis faces is a lack of awareness of the

organization in the Baton Rouge community. This is due to the absence of outreach to local key publics on social media

and traditional media outlets by the organization. Youth Oasis’s staff is limited, which makes awareness a lesser

priority. As a result of the staff’s heavy workload, it is difficult for them to focus their public relations efforts on

community awareness.

Community awareness is crucial to the success of Youth Oasis. Due to recent cuts in government funding,

fundraising is critical in maintaining the longevity of Youth Oasis. Because most nonprofits’ main goal is to raise funds

for their cause, all Baton Rouge nonprofits pose a threat to Youth Oasis. Although the Bishop Ott Shelter is direct

competition to Youth Oasis, the two shelters offer different services to the community.Youth Oasis could turn its

weaknesses into opportunities to raise sustained awareness by capitalizing on its social media presence and utilizing

traditional media outlets.

SITUATIONAL ANALYSIS
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PRIMARY RESEARCH 
INSTRUMENT 
 

Study Title 

Perception and Awareness of Youth Oasis among Baton Rouge residents 
 

Performance Sites 

www.qualtrics.com 
 

Investigators 

The following investigators are available for questions about this study, Monday-Friday, 8:00 a.m. to 5:00 p.m. 
 

Dr. Jensen Moore | (225) 578-6686 | jmoore5@lsu.edu  
Madison Scullin | (225) 938-9144 | mscull5@lsu.edu 
 

Purpose of Study 

This is a class course in which the student agency Thrive Public Relations will serve Youth Oasis, a nonprofit organization 
dedicated to providing emergency shelter to runaway, abandoned and homeless youth. 
 

Subject Inclusion 

Participants between the ages of 18 to 65 in the Baton Rouge area 
 

Number of Subjects 

Minimum number of subjects anticipated is 100. 
 

Study Procedures 

Subjects will read and fill out a survey containing questions about the nonprofit organization Youth Oasis. The questions are not 
of a personal nature. There are 43 questions in this study that pertain only to the subjects’ opinions and perceptions about 
Youth Oasis. The survey should take approximately 20 minutes to complete. 
 

Benefits 

Subjects will enjoy the satisfaction of being able to assist the researchers in understanding the public’s attitudes and perceptions 
about Youth Oasis. 
 

Risks/Discomforts 

There are no physical or psychological risk associated in participating in this survey. 
 

Right to Refuse 

All subjects hold the right to refuse participation at any time for any reason.  
 

Privacy 

The results and data obtained during this study may be published, but no names or identifying information will be included in the 
publication. The information will only be used to analyze and evolve the campaign for Youth Oasis. Subject identity will remain 
anonymous unless release is legally compelled. 
 

Financial Information 
Subjects will not be paid or otherwise compensated for participating in this survey. 
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Signatures 

I understand this information and agree to participate fully under the conditions stated above. 
 

This study has been discussed with me and all my questions have been answered. I may direct additional questions regarding 
study specifics to the investigator. If I have questions about subjects’ rights or other concerns, I can contact Dr. Dennis Landin, 
Chairman, LSU Institutional Review Board, (225) 578-8692, irb@lsu.edu, www.lsu.edu/irb. I agree to participate in the study 
described above and acknowledge the researchers’ obligation to provide me with a copy of this consent form if signed by me. 
 
 Part I 
 
Please rate the following statements. 

Statement 
Strongly 

Agree 
Agree Neutral Disagree 

Strongly 
Disagree 

I am aware of what Youth Oasis is      

I am aware of the services that Youth Oasis 
offers 

     

I am aware of how many homeless and/or 
runaway children’s shelters there are in the 
state of Louisiana. 

     

I am aware where runaway or homeless 
children go for refuge in Baton Rouge 

     

I believe that homeless shelters receive money 
from the federal government to operate 

     

I believe that children’s homeless shelters get 
money from the state to operate. 

     

I have heard of Youth Oasis mentioned on the 
radio 

     

I have seen Youth Oasis mentioned on 
television, in magazines or in newspapers 

     

There are enough shelters and services 
available for homeless youth 

     

Youth homelessness is a problem in Baton 
Rouge  

     

Youth homelessness is a problem in the United 
States 

     

Statement Never Rarely Sometimes Often Always 

How often do you volunteer at local charities 
and/or nonprofits? 

     

How often do you donate money to local 
charities and/or nonprofits? 

     

How often do you donate clothes, food or 
other items to local charities and/or 
nonprofits? 

     

How often do you donate at fundraising 
events? 

     

Statement 
Very 
Likely 

Likely Neutral Unlikely 
Very 

Unlikely 

How likely are you to donate money to a 
nonprofit organization or charity? 
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How likely are you to volunteer at a nonprofit 
organization or charity? 

How likely are you to donate clothes, food or 
other items to a nonprofit or charity? 

     

How likely are you to volunteer at a local 
charity and/or nonprofit if a friend or group 
of friends volunteers with you? 

     

How likely are you to donate to a local charity 
and/or nonprofit if a friend or group of 
friends is also donating? 

     

How likely are you to donate your time to an 
organization that assists at risk youth? 

     

How likely are you to donate money to an 
organization that assists at risk youth? 

     

How likely are you to donate clothes, food or 
other items to an organization that assists at 
risk youth? 

     

Statement 
Strongly 

Agree 
Agree Neutral Disagree 

Strongly 
Disagree 

I am loyal to the charities and/or nonprofits 
that I currently donate money to. 

     

Donating to local charities and/or nonprofits 
makes me feel good. 

     

I am loyal to the charities and/or nonprofits 
that I currently volunteer with. 

     

 
 

Part II 
 

Please rate each of the following options on the scales provided based on the question. 

What are your current perceptions of the Youth Oasis organization? 

Contemporary 1 2 3 4 5 Traditional 

Fun 1 2 3 4 5 Tedious 

High-tech 1 2 3 4 5 Low-tech 

Ordinary 1 2 3 4 5 Distinguished 

Expensive 1 2 3 4 5 Inexpensive 

Idealistic 1 2 3 4 5 Practical 

Modest 1 2 3 4 5 Pretentious 

Scarce  1 2 3 4 5 Abundant 

Worthless 1 2 3 4 5 Beneficial 

Efficient 1 2 3 4 5 Inefficient 

Ordinary 1 2 3 4 5 Innovative 

Essential 1 2 3 4 5 Luxury 

Risky 1 2 3 4 5 Safe 

High-quality 1 2 3 4 5 Low-quality 
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Part III 
 

Please answer each question. 

When you hear the name Youth Oasis, what kind of organization comes to mind? 

 

If asked to list some local charities and/or nonprofits, which ones come to mind? 

 

What charities and/or nonprofits do you currently volunteer with? 

 

What charities and/or nonprofits do you currently donate money to? 

 

What charities and/or nonprofits have you volunteered with in the past year? 

 

What charities and/or nonprofits have you donated money to within the past year? 
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Part IV 
 

Please circle the option that best applies to you. 

What is your age? 

Below 25 

26-35 

36-45 

46-55 

Above 56 

What is your gender? 

Male 

Female 

Prefer not to answer 

Do you currently live in Baton Rouge? 

No 

Yes 

Other 

What is your highest level of education? 

No schooling completed 

Some high school, no diploma 

High school graduation, diploma or the equivalent 

Some college credit, no degree 

Associate degree 

Bachelor’s degree 

Master’s degree 

Professional degree 

Doctorate degree 

Prefer not to answer 

What is your ethnicity/race? 

Black/African American 

White/Caucasian 

Native American 

Asian/Pacific Islander 

Other 

Prefer not to answer 

What is your annual income? 

Less than $10,000 
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$10,000 - $19,999 

$20,000 - $39,999 

$40,000 - $59,999 

$60,000 - $79,999 

$80,000 or more 

Prefer not to answer 

What is your marital status? 

Single/Unmarried 

Married 

Divorced 

Prefer not to answer 

Do you have children? 

Yes 

No 

Prefer not to answer 

What is your religious affiliation? 

Catholic 

Baptist 

Protestant 

Jewish 

Muslim 

Other 

Prefer not to answer 

 
 

Thank you for participating in our study. We appreciate your assistance with our research. 
 


